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WHY DO WE CARE? 

“Young people are effect ive advocates for 
a nd  c onsum e rs  of the ir own  he a lth  c a re . As  

key s ta ke hold e rs…you th  c a n  sha p e  p rog ra m s, 
p olic y, a nd  ou t re a c h  a c t ivit ie s  tha t  a ffe c t  the  

he a lth  of the ir p e e rs  in  the ir sc hools , 
c om m un it ie s , a nd  na t ionwid e .”

- The  Sc hool-Ba se d  He a lth  Allia nc e

For you r org a n iza t ion :

Ne w id e a s

1

2

Re p re se n ta t ion

You th  
Pe rsp e c t ive  

Skill & 
Le a d e rsh ip  

Deve lop m e n t  

Enha nc e d  
De c is ion -
Ma king

Fu tu re  
Em p loym e n t

“Noth ing  Ab ou t  Us , Withou t  Us” 

For you th :

Ca re e r 
Ga te wa y



Some organizat ions may f ind t he idea of 

p a r t n e rin g  wit h  you t h  ove rwh e lm in g . Th is  s e s s ion  

will s u p p or t  p a r t ic ip a n t s  in  t a kin g  m a n a g e a b le  

s t e p s  towa rd s  in c o rp ora t in g  you t h  vo ic e .

At  t h e  e n d , you  will b e  a b le  to  id e n t ify s t ra te g ie s  fo r  

e n g a g in g  you n g  p e op le  in  a  m e a n in g fu l a n d  

e ffe c t ive  m a n n e r. You  will wa lk a wa y u n d e rs ta n d in g  

wh a t  it  re a lly m e a n s  to  “Brin g  you t h  to  t h e  t a b le .”

Sound s  like  a  lot , b u t  it 's  not ! We  will b re a k  it  d own  for  you .



WHAT IS POSITIVE YOUTH DEVELOPMENT? 

• Building relat ionships w/ youth
• Encouragement  of ideas and 

explorat ion
• Providing opportunit ies 
• Keeping things simple and 

interact ive
• Asking for youth input  
• Shared decision making

• Acknowledging the caring 
adults in youths' lives 

• Community partnership

• Ongoing Support
• Leadership buy- in
• Cont inuous Quality Improvement

Yout h  a s  Pa r t ne rs

Colla b ora t ive

Sus t a ina b le

• Use  ind ivid ua ls ’ id e a s  to  
a c h ieve  g re a te r th ing s

• He a ring  ou t  ind ivid ua ls ' 
id e a s

• Be ing  a wa re  of ra c e , g e nd e r, 
c u ltu re , la ng ua g e , soc ia l 
c om forta b ility, sexua lity, 
a c c e ss ib ility

St re ng t h  Ba s e d

• Use  s t re ng ths  ind ivid ua ls  
a lre a d y ha ve  a nd  b u ild  
up on  the m  

• Exp lore  s t re ng th , a nd  
d ire c t ing  a n  ind ivid ua l's  
id e a s / b e lie f/m ot ive s  

Inc lus ive



OUR APPROACH TOWARDS 
SOCIAL J USTICE YOUTH DEVELOPMENT 



THE GOAL OF SOCIAL J USTICE IN YOUTH DEVELOPMENT (SJ YD):

CRITICAL CONSCIOUSNESS
A PERSON’S ABILITY TO CRITICALLY INTERPRET THEIR WORLD AND ACT UPON IT 

SELF-AWARENESS

GLOBAL AWARENESS

SOCIAL AWARENESS



THE GOAL OF SOCIAL J USTICE IN YOUTH DEVELOPMENT (SJ YD):

CRITICAL CONSCIOUSNESS



2

Ins t a gr a m
Proposed 
alternative/addition social 
media platform besides 
Facebook

3

Se nior  Pa c ke t s
Proposed an informational 
package to help with the 
healthcare transition after 
graduation

4

Yout h Amba s s a dor

Working directly with 
students in schools with 
SBHCs to achieve a better 
engagement network and 
gain better insights from 
younger students

5

Cont e nt  Cr e a t ion
Creates appealing content, 
from flyers, to videos, to 
Instagram posts etc for 
youth

Yout h Advisor  Pr oje c t s
DENVER HEALTH SCHOOL-BASED HEALTH CENTERS

1

TikTok
Proposed a fun-educational 
approach for promoting 
services and engaging with 
youth (during COVID)

* We've got the foundation. Now it is about how we BUILD off of it!

6

Pa t c h

Employ 8-10 Teen 
Educators annually, who 
lead workshops with 
medical providers and their 
peers, focused on 
improving patient/provider  
relationships 



COMPONENTS OF SUCCESSFUL YOUTH ENGAGEMENT STRATEGIES

• Yout h- le d  a c t ivit ie s , in  whic h  d e c is ion-

m a king  is  sha red  b e t ween  you t h  a nd  

a d u lt s  (you t h  a nd  a d u lt s  a re  working  a s  

p a r t ne rs)

• Yout h- le d  a c t ivit ie s  wit h  lit t le  inp u t  

from  a d u lt s

• Ad ult - le d  a c t ivit ie s , in  whic h  you t h  a re  

c onsu lt e d  a nd  in form e d

• Ad ult - le d  a c t ivit ie s , in  whic h  you t h  

und e rs t a nd  t he  p urp ose  a nd  ha ve  a  

role  in  d e c is ion-m a king  



COMMON COMPONENTS OF UNSUCCESSFUL YOUTH e ng a g e m e n t  s t ra t e g ie s

• Ad ult - le d  a c t ivit ie s , in  whic h  you t h  

follows  a long  a s  d ire c t e d  wit hou t  

und e rs t a nd ing  p urp ose

• Ad ult - le d  a c t ivit ie s , in  whic h  you t h  

und e rs t a nd s  t he  p urp ose  b u t  ha ve  no 

inp u t  on  how it  wa s  p u t  t og e t he r

• Ad ult - le d  a c t ivit ie s , in  whic h  you t h  

ha ve  ze ro t o  m in im a l op p or t un it ie s  t o  

g ive  fe e d b a c k



GETTING STARTED

Before hiring, investigate 
what other organizations in 
your community are hiring 
youth. Can you leverage that 
connection to start working 
with those young people?  
This is a nice way to dip your 
toe on the water.



HIRING YOUTH

Hiring Youth - Sh ort- te rm Hiring  You th  - Long - te rm1 2

Hiring  you th  
a s  

CONTRACTOR

3 Exp e rie nc e -Se rvic e  Exc ha ng e

Offe r non-
fina nc ia l b e ne fit s  
in  exc h a ng e  for 

s e rvic e /exp e rt is e
Hiring  you th  

a s  
EMPLOYEE

• Volu n te e r h ou rs /c re d it
• Cla ss  c re d it  - exte rn a l 

in te rn sh ip  th rou g h  sc h ools
• In te rn sh ip
• Profe ss ion a l d e ve lop m e n t  

t ra in in g  
• Va rious  t ra in in g  

op p ortu n it ie s

• Pa id  a s  e m p loye e  b u t  on  a  
sh ort- te rm  c on t ra c t  

• No e m p loye e  b e n e fit s
• Ea s ie r to  t ra n s it ion  on /off

• Pa id  a s  e m p loye e  u n t il 
fu rth e r n ot ic e

• Em p loye e  b e n e fit s
• Ea s ie r to  t ra n s it ion  on /off



ACTION ITEMS 4 YOU

ACTION 1 ACTION 2 ACTION 3 ACTION 4

COME UP WITH A:

BENEFIT STATEMENT 

THINK ABOUT:

WHAT ARE YOU 
CURRENTLY DOING?

THINK ABOUT:

WHAT IS YOUR LONG-
TERM GOAL?

THINK ABOUT:

WHERE WOULD YOU 
LIKE TO BE IN A YEAR

DISCUSS WITH YOUR TEAM FOR EACH ACTION 
ITEM. THEN USE 3 SENTENCES TO ANSWER 

ACTION 1-ACTION 4 .



PLEASE SHARE WITH US YOUR 
ACTION PLAN!



Quest ions? 
Com m ent s?denverhealthschoolbasedhealth

d e nve rh e a lth .sb h c

Ta ra .Me lin kovic h @d h h a .org
J e m im a .Sa fi@d h h a .org
Ma ry.Ke a n g @d h h a .org

https://www.instagram.com/denverhealthschoolbasedhealth/
https://l.instagram.com/?u=http%3A%2F%2Fwww.tiktok.com%2F%40denverhealth.sbhc&e=AT2KcjkHEGlMgGLSGm3irxbl0tussRsS4tmhfGxLULD8zHH8q1SvBxXZSvzlTJ5xek8_-Rj2l-pk4bKMLZxv87KE2OgnZscxB6hSpsw


Let 's  see  how 
m uch you lea rned  

t oda y!
Sc a n  t he  QR c od e  b e low to  t e s t  your 

knowle d g e?



Plea se  t a ke  a  few m inut es t o 
g ive  us som e feedba ck! 

denverhealthschoolbasedhealth

d e nve rh e a lth .sb h c

Ta ra .Me lin kovic h @d h h a .org
J e m im a .Sa fi@d h h a .org
Ma ry.Ke a n g @d h h a .org

https://www.instagram.com/denverhealthschoolbasedhealth/
https://l.instagram.com/?u=http%3A%2F%2Fwww.tiktok.com%2F%40denverhealth.sbhc&e=AT2KcjkHEGlMgGLSGm3irxbl0tussRsS4tmhfGxLULD8zHH8q1SvBxXZSvzlTJ5xek8_-Rj2l-pk4bKMLZxv87KE2OgnZscxB6hSpsw
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